Admission tests and rankings for all degree courses

Non-selective courses

Description

Arts, Events and
Communication*

Tourism, Management and
Culture

Languages, Culture and
Digital Communication

Mediation,Interpreting and
Intercultural Communication

the test is not selective but aimed exclusively at assessing personal
skills;

if the maximum number of places available has been reached a ranking
list will be drawn up on the basis of the results of the test, aimed at
assigning the remaining places;

on the basis of the test results, Additional Learning Obligations (OFAS) in
specific subjects may be assigned, where applicable;

for the Bachelor's Degree Courses in Mediation, Interpreting and
Intercultural Communication, and Languages, Culture and Digital
Communication, a subsequent oral interview to ascertain the level of
proficiency in English and in the second language of the student's choice
will be held, reserved exclusively for enrolled students and aimed at
ensuring a homogeneous composition of language classes based on the
student's level of proficiency.

Selective courses

Description

Corporate Communication
and Public
Relations — Italian course

Communication, Media and
Advertising

Fashion and Creative
Industries — Italian course

access is selective and is based on a ranking list drawn up on the
basis of school curriculum (50%) and the results of the test (50%). The
school curriculum will be assessed as follows: for students coming
from five-year schools, 25% for average marks in third year and 25%
for average marks in fourth year; for students coming from four year
schools, 25% for average marks in second year and 25% for average
marks in third year;

only candidates with a score of no less than 70 % of the maximum
score will be admitted, until the last session is reached;

for the final session, all candidates will be admitted based on the
ranking with the score obtained until all available places have been
filled. Candidates with a score of less than 70% of the maximum score
who may be included in the ranking may be admitted with the
assignment of OFAs in specific subjects;

candidates who are not admitted may apply to repeat the test for the
same degree course, by independently submitting an application
through the online procedure, at no extra cost.

Corporate Communication
and Public s
Relations

Fashion and Creative
Industries* =

access is selective and is based on a ranking drawn up on the basis of
scholastic merit and results of the test;

in order to be admitted to the test, candidates must have a knowledge
of English equivalent to at least level B2 in the Common European
Framework of Reference for Languages (CEFR);

candidates who do not have a language certificate (or who have a
certificate that is no longer valid) must take a language assessment
test;

candidates who are not admitted may apply to repeat the test by
independently

submitting an application through the online procedure, at no extra
cost.

All specific details regarding the procedure are contained in the Admission Procedures, which should be

consulted for any further clarification.

*Course curriculum revision pending ministerial approval



