REGULATIONS FOR WORKSHOPS WITH LIMITED PLACES AVAILABLE
FACULTY OF COMMUNICATION
ACADEMIC YEAR 2021/22

Considering the workshop format of some courses for the academic year 2021/22 it has been
decided to limit the number of places available for students wishing to attend some courses. For
each of these workshops we specify below the procedures for selecting the number of attendees.

SECOND SEMESTER WORKSHOPS

JOURNALISM WORKSHOP — 2nd SEMESTER

Attendance will be possible for 90 students currently enrolled in the 3rd year of the Bachelor’s
degree courses in Corporate Communication and Public Relations (either in English or in Italian) and
Communication, Media and Advertising. Enrolment will start from the third lesson using the link
provided by the course teacher. If the number of course participants exceeds the number of places
available, the first 90 students in order of enrolment will be admitted.

BUSINESS STRATEGY — 2nd SEMESTER (in English)

Attendance will be possible for 80 students enrolled in the Bachelor’s degree courses in Corporate
Communication and Public Relations (either in English or in Italian) who have passed the
examination for the core course in Business Economics/Management with a mark of at least 23/30.
Enrolment will start from the third lesson using the link provided by the course teacher. If the
number of course participants exceeds the number of places available, the first 80 students in
order of enrolment will be admitted.

GRAPHIC DESIGN WORKSHOP — 2nd SEMESTER

Attendance will be possible for 50 students currently enrolled in the 2nd year of the Bachelor’s
degree courses in Corporate Communication and Public Relations (either in English or in Italian) and
Communication, Media and Advertising. Enrolment will start from the third lesson using the link
provided by the course teacher. If the number of course participants exceeds the number of places
available, the first 50 students in order of enrolment will be admitted.
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ADVERTISING WORKSHOP — 2nd SEMESTER

Attendance will be possible for 200 students currently enrolled in the 2nd year of the Bachelor’s
degree courses in Corporate Communication and Public Relations (either in English or in Italian) and
Communication, Media and Advertising. Enrolment will start from the third lesson using the link
provided by the course teacher. If the number of course participants exceeds the number of places
available, the first 200 students in order of enrolment will be admitted.

COMMUNICATING IN CRITICAL SITUATIONS — 2nd SEMESTER (in English)

Attendance will be possible for 50 students currently enrolled in the 2nd year of the Bachelor’s
degree courses in Corporate Communication and Public Relations (either in English or in Italian) and
Communication, Media and Advertising. Enrolment will start from the third lesson using the link
provided by the course teacher. If the number of course participants exceeds the number of places
available, the first 50 students in order of enrolment will be admitted.

SOCIAL MEDIA COMMUNICATION AND INFLUENCER MARKETING— 2nd SEMESTER (in English)

Attendance will be possible for 80 students currently enrolled in the 2nd year of the Bachelor’s
degree courses in Corporate Communication and Public Relations (either in English or in Italian) and
Communication, Media and Advertising. Enrolment will start from the third lesson using the link
provided by the course teacher. If the number of course participants exceeds the number of places
available, the first 80 students in order of enrolment will be admitted.

ANTHROPOLOGY OF FOOD- 2nd SEMESTER

Attendance will be possible for 100 students currently enrolled for the academic year 2021/22 in
Bachelor’s degree courses at the University. Enrolment will start from the third lesson using the link
provided by the course teacher. If the number of course participants exceeds the number of places
available, the first 100 students in order of enrolment will be admitted.

ELIGIBLE STUDENTS ADMITTED TO THE COURSE MAY ENTER THE WORKSHOP WITH LIMITED PLACES BY
COMPILING THE STUDY PLAN ONLINE.

Milan, 21st October 2021
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