
 

 
 

Research project guidelines 
 
By drawing on secondary data provided by various sources, mapping the state of media 

audiences in Europe (EU27), by focusing on the spread of most recent digital services, and on 

the use of digital media for getting news and for triggering political discussions. 

By drawing on secondary data provided by various sources, assess the state of people’s trust in 

news media and democratic institutions.  

Setting-up of a data-set related with people’s trust in media and institutions, and with the state 

of audiences’ practices. As much as possible, provide break-down by socio-demographic 

variables, as far as these data are available to the scientific community.  

 


